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• North America

• EMEA

• Asia Pacific
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And many small and mid-sized firms
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Grouping – Associating contacts according to 
common interests e.g Financial, Technical.

Message Customization – Make your message stand 
out. Customizing the message in terms that 
address the groups “pain” or “goals”.

Integration – Ensuring that the group messaging is 
standardized across all pre and post -marketing 
communication channels.
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CEO

CIO

CFO

CMO

“ I care about return on investment, total cost of ownership, and
how quickly we can recoup this investment.”

“ I care about system stability, end user experience, and IT 
security.”

“ I care about the company’s brand, generating large volumes 
of quality leads and helping the salesforce.”

“ I care about the company’s overall performance, long-term 
strategy, and shareholder value.”

Because Different Roles Have Different Interests …
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CEO CIO

CFO
CMO

“Our software has 
been tested and 

proven at more than 60 
Fortune 500 
companies.”

“That’s Interesting.”

“That Doesn’t Help My Goals.”

“That Doesn’t Help My Goals.”

“That Doesn’t Help My Goals.”
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CEO

CIO

CFO

CMO

“ Our software will reduce your admin costs by 10% per year and 
you will recoup your total cost of ownership within nine months.”

“ Our software has been deployed in 60 of the Fortune 500 in the past 
five years and integrates with all of your existing systems.”

“ Our software has enabled 60 of the Fortune 500 to improve 
customer response time by 200%.”

“ Our software will help you achieve your stated goal of increasing 
return on equity by 7% next year.”
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“Interest”
Message 

Development

(Navigator 
Workshop)
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Personalized 
Direct Mail
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• CEO
– Business Case Studies
– Gartner Reports

• CIO
– TCO Calculator
– Technology White Paper

• CFO
– ROI Calculator
– ROI Case Studies
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“Yes, I Know We 
Should Be Doing 
This, But We Simply 
Do Not Have The 
Time Or Resources 
To Implement It.”

�+�
��
��,�-���.�
�	 ��/��0�.�������,�&��1



www.tslmarketing.co.uk

For More Information, contact: Mark Cradock - +353 (0)5991 36700 mcradock@tsleads.com

All you need is your existing collateral + TSL !

We will:
• Work with you to develop “Interest” Messages.

– “Navigator” Workshop

• Help identify and customize your existing sales collateral.
– “Navigator” Workshop

• Implement personalized direct mail, email, and landing pages.
• Ensure the telemarketing pitch reflects the “Interest” Message.
• Manage the leads.
• Integrate the campaigns with your other marketing tactics (e.g. 

Webinars) as necessary.
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TSL Consulting Staff Have 
More Than Ten Years 
Experience in Message 
Development For 
Technology Companies.
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We help you develop effective go-to-market 
messaging that: 

� Resonates with each specific group 

� Uses keywords and phrases that reflect their biases
� Engages them in the sales process
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“All of us at ICS were extremely happy with the results 
we achieved from the Navigator Workshop . We will 
continue to use all of this information in our 
marketing campaigns going forward. I highly 
recommend this workshop to other business 
partners.”

Steve Pestillo, Marketing Director, ICS.
(IBM Business Partner)
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“We couldn’t be happier. TSL’s Navigator Workshop made it possible for my 
business partner (ICS) to develop effective messaging for our co-marketing 
campaigns and ICS has executed those campaigns to the full extent, resulting 
in business growth in my territory. Both myself and ICS expect a lot of further 
growth from this workshop.”

Greg Allen, IBM Business Partner Manager .
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CEO

CIO

CMO
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• Lead Generation staff are automatically notified when a 
Contact visits their landing page.

• Triggers next stage in the sales process – e.g. follow up call, 
second mailer, etc.
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• Which Messages Perform Best ?  
• Which Groups Are Most Interested?
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• Does Message Performance Differ By Country / Industry?
� Specific titles in certain industries and/or countries may be more open 
to our message and should receive a higher share of investment to 
maximise ROI.
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Start Communicating With 
Your Prospects on Their

Interests

CEO

CIO

CFO

CMO

And Go From This….

To This….

CEO

CIO

CFO

CMO
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Sample Trial Campaign

• 150 Companies, 450 Contacts (3 per company)
• Navigator Workshop – Half Day

– Buying Centre Identification
– Message Development
– Collateral Review and Customization

• Personalised Email and Direct Mail
• Personalised URL & Landing Page
• Senior Telemarketing Staff

= � 9,500
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Free When You Choose A Quarterly “Platinum”
Programme

• Guaranteed Leads (Service Level Agreement)
• 20% Price Discount
• Access to 10,000+ Emails of IT Buyers in Europe
• Free Event / Webinar Marketing
• Free Data Research
• Free Advance Features and Press Release 

Distribution to UK Journalists
• Free Closed Loop Reporting
• Free Segment Analysis
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WHY TSL?
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“The quality and consistency of the TSL research has exceeded all expectations. 
The data has been obtained from the right contacts, at the right level and has been 
instrumental in underpinning our strategy and in shaping the solutions that we are 
taking to market.”

Nikki Wilton, Director, Information & Data Manageme nt, Unisys

“IBM are very happy with TSL's work for us. We needed a results-oriented partner 
that would add value to our work, generating new ideas and solutions for complex 
campaigns we were planning to run. TSL's commitment to making these projects a 
success and "going the extra mile" whenever necessary has made them a valuable 
partner for IBM.”

Doreen Eatough, Integrated Marketing Manager, IBM E MEA.
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Case Studies & White Papers
• On Request- USA and EMEA:

� Sun / Oracle Partner Marketing
� IBM
� Unisys
� AllFinanz
� Sungard
� Hubwoo
www.tslmarketing.co.uk/casestudies.html

• White Papers and Research:
www.tslmarketing.co.uk/salesleadresearch.php


